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– to inspire and inform

Featuring stories from all around the world, the Changing Diabetes 
Newsletter focuses on all Novo Nordisk initiatives targeted at Changing 
Diabetes. If you wish to receive the coming newsletters, please 
subscribe here.
  

 
  

Changing Diabetes ambassadors prepare  
for challenges in Africa and the Gulf

When people in Africa and the Gulf area are diagnosed with diabetes, 
one of the problems they face is maintaining good health during 
the Ramadan period of religious fasting. This and other challenges 
were among the topics discussed by the young Changing Diabetes 
ambassadors who on 23 and 24 January gathered for a kickoff 
meeting in Athens at Novo Nordisk’s offices. Like their counterparts 
in other regions, the ambassadors in Africa and the Gulf are young 
volunteers with type 1 diabetes. Their mission is to help change 
diabetes by sharing their stories, participating in diabetes events and 
doing whatever else they can to raise awareness in their respective 
countries. “Our partnership with the Changing Diabetes ambassadors 
will strengthen efforts to change the lives of people with diabetes 
and place a special focus on children and adolescents,” says Novo 
Nordisk Vice President Costas Piliounis. The Saudi Arabian affiliate 
is particularly pleased to have a female diabetes ambassador, notes 
the region’s Communications Manager Mirtia Delgado Paschos: “As 
a young woman, she has access to places and communities which 
in Saudi Arabia are not accessible to men. This will add value to 
our efforts.” So far, the region has engaged 15 Changing Diabetes 
ambassadors from Algeria, Morocco, Saudi Arabia, South Africa and 
Tunisia. The kickoff meeting was the first official gathering for the 
entire partnership programme. 
  

 
  

No. 5 April 2009

http://www.novonordisk.com/about_us/changing-diabetes/changing-diabetes-e-newsletter.asp


novo nordisk changing diabetes newsletter 
© novo nordisk 2009

novo nordisk 
changing diabetes 
newsletter

2/5

Updated Changing Diabetes Bus  
continues in 2009

The Changing Diabetes Bus, which began it diabetes awareness tour 
in 2006, will continue in 2009, visiting 16 countries. The bus has 
been updated inside with new interactive activities engaging visitors 
in learning about diabetes, quizzing, tests or questionnaires. The first 
stop in 2009 was in Portugal in March, and it will mainly be travelling 
Europe throughout the year. The bus has so far visited five continents 
and provided more than 160,000 visitors with diabetes information. In 
addition more than 64,000 blood sugar screenings have been performed. 
Read more about the bus here. 
 
 
  

Novo Nordisk agrees with  
Italian Senate to fight diabetes

On 5 March, Novo Nordisk Italy started an official initiative with the 
Italian Senate and a network of scientists, healthcare providers and 
patients’ organisations. The goal: prevent type 2 diabetes in the country. 
The project will closely and systematically monitor the state of diabetes 
in Italy and take concrete steps to improve the situation. The agreement 
was signed by senators, the president of the Italian Senate Health 
Commission, the president of the Association Diabete Italia (a scientific 
and patient association network), Novo Nordisk and the undersecretary 
of state for Labour, Health and Social Politics. This is the first time a 
pharmaceutical company makes a committing agreement with the 
Italian Senate. Among the most important targets of the agreement is 
to identify the political, economic, social and clinical indicators needed 
to control the diabetes situation in Italy, as well as developing public 
awareness campaigns. “This agreement means that the Senate is 
recognising how important it is to prevent type 2 diabetes, and wants to 
take appropriate measures to face it,” says Federico Serra, who is head of 
Public Affairs in Novo Nordisk in Italy. To reach that ambitious goal, Novo 
Nordisk’s Changing Diabetes Barometer will act as an important tool. 
“It is impossible to manage what you cannot measure,” Federico Serra 
says. “The Barometer is designed to measure a country’s level of diabetes 
treatment and will help gather the data needed for taking appropriate 
measures. Read more about the Barometer here.
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4th DAWN™ Summit 2008 online

The 4th DAWN™ Summit (Diabetes Attitudes Wishes and Needs), 
held in Budapest in November 2008, presented exciting results from 
the multinational DAWN™ MIND (Monitoring Needs of People with 
Diabetes) initiative and the DAWN™ Youth surveys. The focus was on 
patient-centred care, along with tools and strategies to measure and 
improve it. You can now access ‘DAWN™ Summit online’ with selected 
video recordings and presentations to watch or download at your 
convenience. Please find more information here.
  

 
  

Nora’s Notes – an interactive  
guide to living with diabetes

Nora Coon is a 17-year-old American teenager who faces the 
challenges of living with diabetes every day. Her experiences are 
now available on the DAWN™ Youth website where Nora genuinely, 
honestly and frankly describes her daily life. Nora explains the different 
situations you can face after a new diagnosis, such as: talking to 
friends and teachers, learning to drive, alcohol and diabetes, and 
diabetes burnout. “Her writing made me stop and recognise some of 
the challenges I may grumble about but cannot clearly verbalise. Nora 
Coon kicks off her Notes with words so gripping you must, literally, flip 
the page,” explains DAWN™ Youth Ambassador Dana Lewis in her 
review of the interactive guide. The interactive guide is a direct action 
upon the outcomes from the DAWN™ Youth survey. Access Nora’s 
Notes and read more reviews here.
 

 
 

continues...

http://www.dawnstudy.com/documents/article_page/document/DAWN_Summit_2008.asp
http://www.dawnyouth.com/documents/article_page/document/DAWN_Youth_Nora_Notes_intro.asp
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Volunteers support camps across the US

Clean up a camp, join a walk or bid for a prize contest. Novo Nordisk US 
is liberal with invitations these days as 3,000 employees were recently 
invited to participate in activities that support diabetes and haemophilia 
camps. The project is called Camp Challenge, and is the umbrella over a 
lot of activities supporting the camps until the end of August 2009. It is 
all part of Novo Nordisk’s TakeAction! employee volunteering programme. 
Until now, about 50 Novo Nordisk employees have been busy planning 
different activities, and more than 1,000 employees have accepted the 
invitations and engaged themselves. No less than 35,733 US dollars has 
been raised for the camps. Shantha Deshpande, director of Diabetes 
Brand Marketing, can be said to be the originator of the initiative. Her 
aim is to inspire at least 50% of the employees to get involved, and it 
seems to be attainable: “People have felt there is something which they 
can all get behind and contribute to, to make a difference,” Shantha 
explains. Through Camp Challenge, a youth camp called Camp Nejeda is 
supported. You can read more about the camp here. 
 

 
 

Changing diabetes in the outskirts of 
Bangalore, India

The village abounds with locals whenever employees from Novo 
Nordisk India put up their stall at a stadium, a school or a market 
place on the outskirts of Bangalore. Five employees from the Data 
Management Team in India have recently established the TakeAction! 
Club, and their objective is to reach out with knowledge on diabetes. 
In 2007, there were 40.9 million Indians with diabetes, and the number 
underscores the fact that Novo Nordisk in India faces a great challenge. 
Accordingly, the TakeAction! Club has initiated a range of campaigns 
and camps, among those a campaign at Kittur Rani Channama Stadium 
in Bangalore. About 30 employees from Novo Nordisk in India spent 
a working day informing the population and measuring sugars, blood 
pressure, weight and heights on 206 people. The same afternoon, the 
volunteers instructed 50 local school teachers, who are now capable 
of bringing their new knowledge across the classroom when the 
volunteers from Novo Nordisk have left the village. 
 

 
 

http://www.campnejeda.org
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Novo Nordisk Gutenberg Marathon

On 10 May, 10,000 runners will crowd the streets in and around Mainz 
in Germany when the Novo Nordisk Gutenberg Marathon is held. Novo 
Nordisk Germany, who is the main sponsor of the event, expects more 
than 100,000 spectators along the route. “Diabetes is an increasing 
challenge for our society and there is no doubt about the benefit of 
diabetes prevention through an active lifestyle; and as we are a company 
with competence in diabetes, we should share our experience and our 
knowledge with the public and society – and everyone should see that we 
do not just make words about diabetes prevention, but also live it,” says 
Franz Jürgen Scheel, public affairs manager in Novo Nordisk Germany. 
Read more about the marathon here. 
 

 
 

Changing Diabetes is…

… about leadership; about making a difference to the world of diabetes 
today and tomorrow. Changing Diabetes starts by recognising that the 
status quo is not good enough. Novo Nordisk’s long-term aspiration of 
defeating diabetes, working in partnership towards the common goals 
of prevention, detection and treatment, remains our reason for being. 
Read more about the Changing Diabetes ambition here.

 
 

changing  
the future  
of diabetes

http://www.mainz.de/WGAPublisher/online/html/default/mkuz-5vgf3h.en.html
http://www.novonordisk.com/about_us/changing-diabetes/default.asp
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